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COENI succeed in giving a bright translation of Christian and Catholic values in an 
office space 
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The Netherlands. Famous for its cheese, wooden clogs, Rembrandt 
van Rijn, Vincent Van Gogh, speed skating and football; it's also one of 
the most secular countries in Western Europe. Nonetheless, the major 
religions of the Netherlands are Roman Catholicism and The Protestant 
Church of the Netherlands. So in order to bring the Christian Schools in 
the Netherlands a voice especially when it comes to Christian education 
in their society, Besturenraad / BKO, representing the interest of Christian 
education, sought help from COEN! to create a new working environment 
for them. 

It's not an easy task to interpret the identity of both organizations at a 
new location and to visually connect the shared goals and principles but 
COEN! translated it beautifully by using The Book as a metaphor. Stained 
glass patterns, metal grids based on the golden section and special text 
prints with a message are also part from The Book that embraces the 
values of Christianity and interpreted in the form of structure, text and 
image. S? 

Project 

Client 
Interior architect 
Interior builder 
Start design 
Start building 
Delivery 

COEN! 

Office Besturenraad / BKO, 
Houttuinlaan Sa, Woerden, the Netherlands. 
Besturenraad / BKO, Woerden 
COEN! design agency, Coen van Ham, Eindhoven 
De Vastgoedinrichter, Albergen Gielissen, Eindhoven 
2010 
2010 
2011 

Educated at the renowned Design Academy in Eindhoven, Coen Van 
Ham is a talented Dutch conceptual designer, architectural designer 
and source of creative inspiration. As one of the leading agencies 
in the Netherland, COEN! is well known for its innovative concepts, 
stunning designs and inspiring workshops with his signature style that 
is colourful, graphic, sober and communicative. 

www.coen.info 
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